Contents of Volume 19 


Vol. 19 No. 1 March 1999 


MARY D. MAURY / Introduction: Promoting Business Ethics 


ELLEN F HARSHMAN and CARL L. HARSHMAN / Communicating With 
Employees: Building on an Ethical Foundation 


HUGH D. HINDMAN and CHARLES G. SMITH / Cross-Cultural Ethics and the Child 
Labor Problem 


KRISTI YUTHAS and JESSE F DILLARD / Ethical Development of Advanced 
Technology: A Postmodern Stakeholder Perspective 35-49 


JONATHAN BATTEN, SAMANTHALA HETTIHEWA and ROBERT MELLOR / 


Factors Affecting Ethical Management: Comparing a Developed and a Developing 
Economy 


KEVIN T. JACKSON / Spirituality as a Foundation for Freedom and Creative 


Imagination in International Business Ethics 61-70 
DARYL KOEHN / What Can Eastern Philosophy Teach Us About Business Ethics? 71-79 
KIMBALL P. MARSHALL / Has Technology Introduced New Ethical Problems? 81-90 


MOSES L. PAVA, JEREMY PAVA and JOEL HOCKMAN / Fairness as a Constraint in 
the Real Estate Market 


THOMAS J. HODSON, FRED ENGLANDER and VALERIE ENGLANDER / 


Ethical, Legal and Economic Aspects of Employer Monitoring of Employee Electronic 
Mail 


99-108 


STEPHEN MAGUIRE / The Discourse of Control 109-114 


PATRICK SEAN LIAM FLANAGAN / Cyberspace: The Final Frontier? 115-122 


PATRICK PRIMEAUX and JOHN BECKLEY / Double Bookkeeping: Hierarchical 
Obedience and Participative Cooperation 123-136 


MARILYNN P. FLECKENSTEIN and PATRICIA HUEBSCH / Ethics in Tourism- 
Reality or Hallucination 137-142 


Vol. 19 No. 2. April I 1999 


GAEL McDONALD / Business Ethics: Practical Proposals for Organisations 143-158 


MARIA CECILIA COUTINHO DE ARRUDA and MARCELO LEME DE 
ARRUDA / Ethical Standards in Advertising: A Worldwide Perspective 159-169 


Journal of Business Ethics 19: 421-423, 1999. 


1-2 


422 


VICKIE COX EDMONDSON and ARCHIE B. CARROLL / Giving Back: An 
Examination of the Philanthropic Motivations, Orientations and Activities of Large 
Black-Owned Business 


BARRY CASTRO / Faust and The Ethos of Business: A Report from Grand Rapids, 
Ciudad Juarez, and Muskegon 


SYMPOSIUM ON THE AMS CODE OF ETHICS 


M. JOSEPH SIRGY / Social Responsibility and the Marketing Educator: A Discussion 
Document 


D. L. KURTZ / Commentary on “Social Responsibility and the Marketing Educator: A 
Discussion Document” 


NARESH K. MALHOTRA and GINA L. MILLER / Social Responsibility and the 


Marketing Educator: A Focus on Stakeholders, Ethical Theories, and Related Codes 
of Ethics 


O. C. FERRELL / An Assessment of The Proposed Academy of Marketing Science Code 
of Ethics for Marketing Educators 


Vol. 19 No. 3 April II 1999 


ELISABETH J. TEAL and ARCHIE B. CARROLL / Moral Reasoning Skills: Are 
Entrepreneurs Different? 


LOU E. PELTON, JHINUK CHOWDHURY and SCOTT J. VITELL, JR. / A 
Framework for the Examination of Relational Ethics: An Interactionist Perspective 


DAVID L. MCLAIN and JOHN P. KEENAN / Risk, Information, and the Decision 
about Response to Wrongdoing in an Organization 


ROBIN L. SNIPES, MICHAEL S. LATOUR and SARA J. BLISS / A Model of the 


Effects of Self-efficacy on the Perceived Ethicality and Performance of Fear Appeals in 
Advertising 


LEWIS R TUCKER, VLASIS STATHAKOPOLOUS and CHARLES H. PATTI / A 


Multidimensional Assessment of Ethical Codes: The Professional Business Association 
Perspective 


JEFFREY S. HARRISON and JAMES O. FIET / New CEOs Pursue Their Own Self- 
Interests by Sacrificing Stakeholder Value 


F NEIL BRADY / A Systematic Approach to Teaching Ethics in Business 


171-179 


181-191 


193-206 


207-209 


211-224 


225-228 


229-240 


241-253 


255-271 


273-285 


287-300 


301-308 


309-318 


Vol. 19 No. 4 May I 1999 


NEIL A. SHANKMAN / Reframing the Debate Between Agency and Stakeholder 
Theories of the Firm 


HARRY J. VAN BUREN III / Acting More Generously than the Law Requires: The 
Issue of Employee Layoffs in halakhah 


E. MINE CINAR / The Issue of Insider Trading in Law and Economics: Lessons for 
Emerging Financial Markets in the World 


SHAHEEN BORNA and STEPHEN AVILA / Genetic Information: Consumers’ 


Right to Privacy Versus Insurance Companies’ Right to Know a Public Opinion 
Survey 


NICOLA HIGGS and DIMITRI KAPELIANIS / The Role of Professional Codes in 
Regulating Ethical Conduct 


LELAND CAMPBELL, CHARLES S. GULAS and THOMAS S. GRUCA / 
Corporate Giving Behavior and Decision-Maker Social Consciousness 


CHRIS ROBERTSON and PAUL A. FADIL / Ethical Decision Making in 
Multinational Organizations: A Culture-Based Model 


RANDI L. SIMS and THOMAS L. KEON / Determinants of Ethical Decision 
Making: The Relationship of the Perceived Organizational Environment 


GARRY D. BRUTON, J. KAY KEELS and ELTON*SCIFRES / The Ethics of the 
Complete Management Buyout Cycle: A Multi-Perspective Analysis 


Instructions for Authors 


Contents of Volume 19 


319-334 


335-343 


345-353 


355-362 


363-374 


375-383 


385-392 


393-401 


403-413 


415-420 


421-423 


423 


